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???????????????????????the environment in which the service is assembled 
and in which seller and consumer interact, combined with tangible 
commodities that facilitate performance or communication on the service”, 
































































































































HASIL DAN PEMBAHASAN 
Tabel 1 







0.921* 0.861* 0.808* 0.951* 0.732* 0.935* 
??
0.789* 0.911* 0.828* 0.94* 0.609* 0.928* 
?? 0.886* 0.88*  0.95* 0.926* 0.964* 
?? 0.854* 0.912*  0.872* 0.846* 0.917* 
?? 0.876* 0.903*  0.911* 0.831* 0.887* 
?? 0.715* 0.956*  0.937* 0.695*  
?? 0.925* 0.901*     
?? 0.918* 0.938*     
?? 0.943* 0.945*     
??? 0.948* 0.925*     
??? 0.91*      
??? 0.941*      
??? 0.914*      
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?????????????????????????? ??????????????????????????
???????????????????????????? Perceived Congruency ?????????????
???????????????????????????????????????????????????????????????????????
Perceived Congruency??????????Pleasure. 
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?? ????????????????????????????????????????????????????????????Perceived 
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